IMA IMPACT15
Accelerating Innovation

Disclaimer
Forward	
  Looking	
  Statements	
  
This presentation contains certain forward-looking statements and information relating to our business that are based on the beliefs of our management as well
as assumptions made by and information currently available to our management. When used in this communication, the words “anticipate,” “believe,”
“estimate,” “expect,” “intend,” “plan,” “forecasts,” “projections,” and similar expressions, as they relate to us or our management, identify forward-looking
statements. Moreover, we operate in a very competitive and rapidly changing environment. New risks emerge from time to time. It is not possible for our
management to predict all risks, nor can we assess the impact of all factors on our business or the extent to which any factor, or combination of factors, may
cause actual results to differ materially from those contained in any forward-looking statements we may make. In light of these risks, uncertainties and
assumptions, the future events and trends discussed in this presentation may not occur and actual results could differ materially and adversely from those
anticipated or implied in the forward-looking statements. Such statements reflect our current views with respect to future events, the outcome of which is
subject to certain risks, including, among others, those described in the prospectus contained in our Registration Statement on Form S-1 filed with the
Securities and Exchange Commission (the “SEC”) under the captions “Risk Factors” and “Cautionary Statement Concerning Forward-Looking Statements.”
Should one or more of such risks or uncertainties materialize, or should the underlying assumptions prove incorrect, actual results or outcomes may vary
materially from those described as anticipated, believed, estimated, expected, intended or planned. Subsequent written and oral forward-looking statements
attributable to us or persons acting on our behalf are expressly qualified in their entirety by the cautionary statements in this paragraph. We undertake no
obligation to publicly update or revise any forward-looking statements, whether as a result of new information, future events or otherwise after the date of this
presentation except to the extent required by law.
We have filed a registration statement on Form S-1 (including a prospectus) with the SEC for the spin-off to which this communication relates. Before you
invest, you should read the prospectus in that registration statement and other documents we have filed with the SEC for more complete information about us
and the spin-off. You may get these documents for free by visiting EDGAR on the SEC Web site at www.sec.gov. You may request a copy of the prospectus
relating to the spin-off at no cost by writing to us at the following address: Investor Relations, Barnes & Noble Education, Inc., 120 Mountain View Blvd.,
Basking Ridge, NJ 07920.
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State of Higher Education

Challenges in Higher Ed

Retention & Recruitment

Student Affordability
Advanced Digital Technologies
Enhanced Academic Outcomes
Changing Student Expectations & Behaviors
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Deep Understanding & Insights
We Listen, Learn & Act.
Campus Partner
Insights

5,000 Student
Influencer Panel

Faculty
Virtual Community
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Who’s Next: Gen Z

About Gen Z:
These students completed the entire survey:

1,342	
  	
   1,272	
   52.8% 47.2%
middle school and high
school students ages 13-18
completed the survey

were considering
attending college after
high school.

were “younger”
teens, ages 13-15

were “older”
teens, ages 16-18

Students were geographically diverse, representing 49 states
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Gen Z: Value of Education
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89%

Plan to own a business
in the future

Rated value of higher
education degree as
extremely valuable

software

science

22%

computers

games

fashion

Gen Z: Love of Learning

Challenged + Engaged

Independent + Self-Reliant

Explorers + Self-Educated
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Gen Z: Peer-to-Peer
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Gen Z: EdTech
Ed Tech used in the Classroom
83.6%

Textbook
Website with study materials such as study guides, notes,
flashcards, etc.

63.9%

DVD/Movie

50.2%

SmartBoard

45.7%

Digital textbook accessed from a computer or mobile device

45.7%

Online Videos (YouTube, etc.)

45.0%

Websites designed to help you learn (Khan Academy, etc.)

42.2%
35.8%

DIYL "Do it yourself learning" (Internet searches, etc.)
Game-based learning system
Social Media/User-generated content

26.3%
21.0%

Ed Tech Used in the Classroom
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Gen Z: Learning Style
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Gen Z Insights
Gen Z Insights:
Preparing for the Next Generation
• Smart
• Hacking-mentality
• Collaborative nature
• Experiential
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• Hacking Education
• Co-Creation of Content
• Retail/Social
• Disconnected Experience

Thank You

